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Livingston Social Media

Website: https://www.livingstonlibrary.org/ (20,000 views last 

month)

Blog: https://blog.livingstonlibrary.org/ (2,151 views last 

month)

Instagram: https://www.instagram.com/livingstonlibrary/ (809 followers)

Twitter: https://twitter.com/LivingstonLib (256 followers)

Facebook: https://www.facebook.com/LivingstonPL (1,425 followers)

Newsletter: 30% opened last month

https://www.livingstonlibrary.org/
https://blog.livingstonlibrary.org/
https://www.instagram.com/livingstonlibrary/
https://twitter.com/LivingstonLib
https://www.facebook.com/LivingstonPL


Why Use Social Media?

● Connect to patrons who frequent the library as well as community 

members who may not have visited the library recently

● Connect by using actual workers’ or patrons’ faces - with permission 

of course! Show a human side to the library, followers want to be able 

to see other people!

○ Jessica constantly gets people coming up who recognize her from 

the Instagram videos, and people already feel like they know her



Unified Brand and Voice 

● Who is the voice of your library and what do you want that voice to 

sound like?

○ Instagram and Blog - a light and approachable voice 

○ Be human! 

● Have a unified color scheme and graphic presence

● When patrons see your post will they be able to recognize it as the 

library? 

● Use hashtags! Designate a unique hashtag to use for every post for 

consistency (#ltownlibrary)



Unified Brand and Voice 

● We use Canva for all of our graphics

○ Has ability to save logos and create a branding kit

● Free version available

○ Livingston has a paid version with extra graphics and resizing 

capabilities for $120 a year

● Every flyer has a footer with information on how to find us online:



Unified Brand and Voice 

Livingston Public Library Style Guide



Unified Brand and Voice 



Website

● Livingston uses Squarespace

● Social Media layout, can be used for many different purposes

○ Create one event graphic, use it everywhere

○ No need to reinvent the wheel, do something once and modify it 

to fit your needs elsewhere!



Website



Facebook 

● Target audience: Mothers! Our events can be shared directly with 

Livingston Moms and other specific demographics

○ Can gauge interest ahead of programs and gain traction as 

people share within their own social circles

● Helps to connect to community groups 

● Promote programs and resources 

○ Event image same as website



Facebook 



Twitter 

● Capitalize on trending topics 

● Retweet other libraries 

● Link to blog posts 

● Link to Reader’s Advisory webpages: book lists (Book Riot), BuzzFeed 

book quizzes

● Link to Bookish news sources and articles (Publishers Weekly, New 

York Times)

● Start a conversation! Don’t be afraid to engage followers



Twitter 



Instagram

● Business Account allows you to analyze your metrics

○ See what your popular content is and when people seem to 

connect best to it

● Boomerang! 

● Show photos of what’s going on inside the library -- DO NOT use 

Instagram as a space to duplicate library flyers 



Instagram

● Make interactive and fun one minute videos to engage patrons 

● Usage of Instagram Stories 

○ Reader’s Advisory

○ Bookish / Library Themed surveys

○ Archived Stories and branded buttons  

● Try to post one time a day (take photos in advance!)



Instagram 

http://drive.google.com/file/d/1QwicKqFrLX2R9DKwIJH9J0nYREdv0PzL/view


Instagram 



Instagram 

http://drive.google.com/file/d/1ygjs2aBWsH4jAxHj1ZTUvgcFhq9R1fwj/view


Instagram 

http://drive.google.com/file/d/1RWTUfExJeLvx1-wIy565dcK3NhfELAir/view


Blogging

● Livingston uses WordPress

● Gives a personal voice to the library and lets patrons get “insider info”

● Can be used for:

○ Event promotion

○ Book lists 

○ Bookish thought posts (Do you judge by covers? Where do you read?)

○ Bookish News Posts (J.D. Salinger is going digital, author deaths, e-

book publishing & libraries)

○ Keep patrons informed on changes, etc...

○ Try to post a few times a week minimum (schedule in advance!)



Blogging

● Make your blog have YOUR voice. Share the same information you 

would on Twitter or Instagram, but blogging is a way to inject your 

voice into the narrative

● Sign off each post with staff member’s name and department

● Home to our weekly Message from the Director

○ Hosted on the blog, links from the Constant Contact Newsletter

○ Consistently our most clicked link for both the blog AND 

newsletter

○ Patrons feel directly connected to administration



Blogging



Constant Contact Newsletter

● Lets patrons know what’s going on in the library for the upcoming 

week (serves as a good reminder in many cases!)

● Includes event registration and weekly programs, plus links directly to 

the event calendar

● Good way to mass communicate with your email list 



Constant Contact Newsletter



Are You Ready to Use Social Media?

Katie Neylan 

katie.neylan@livingston.bccls.org

Jessica Bielen 

jessica.bielen@livingston.bccls.org

mailto:katie.neylan@livingston.bccls.org
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