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Book & Author Information
You don't even know Hunter is there, but he's watching you. Watching to see if you're a Trendsetter, an Early Adopter, or maybe the coolest of the cool people, an Innovator. It's Hunter's job to not only know what's cool, but to keep ahead of the latest trends and tell the world exactly what these trends are. Hunter knows Jen is above trends the minute he sees her shoelaces, woven into a fan design. Jennifer is a free, original thinker, what Hunter calls an Innovator. In Hunter's world, though, original thoughts can sometimes be dangerous.

When Hunter's employer disappears, Hunter and Jen embark on a quest to save her. Their search takes them from the underground tunnels of old churches to New York's finest museums. Scott Westerfeld infuses his fast-paced mystery with satire and humor. This book will make you think twice about what's cool versus what is so last April.

Awards 

· Book Sense Book of the Year Nominee, 2005

· YALSA Best Books for Young Adults, 2005

· Victorian Premiers Award, 2005

· One Book New Jersey selection, 2007

About the author:
The author's official website, with a blog and information about his life and his writing.
http://www.scottwesterfeld.com
Links to a brief bio of the author as well as reviews for his books.
http://www.teenreads.com/authors/au-westerfeld-scott.asp
Read-Alikes
Other Books by the Author

Touching Darkness, The Midnighters, and Blue Noon (the Midnighters series)
Uglies, Pretties, Specials, and Extras
Peeps and The Last Days
Fiction

On being trendy & popular...

Feed by M. T. Anderson
How to be Popular by Meg Cabot
Whale Talk by Chris Crutcher
Misfits by James Howe
Stargirl by Jerry Spinelli

On mysteries...

The Body of Christopher Creed by Carol Plum-Ucci
Missing Persons series by M. E. Rabb, beginning with The Rose Queen
The Boys of San Joaquin by D. J. Smith
Missing Abby by Lee Weatherly

On consumer culture...

The Ring by Naomi Kokubo
Brand X : the Boyfriend Account by Laurie Gwen Shapiro
The Gospel According to Larry by Janet Tashjian

Nonfiction
Edith Head : the Life and times of Hollywood's celebrated costume designer by David Chierichetti

The Tipping Point by Malcolm Gladwell

Made You Look : How advertising works and why you should know by Shari Graydon

Careers for fashion plates & other trendsetters by Lucia Mauro

Freaks, Geeks, and the Culture of Consumption by Murray Milner

Shoes : a Celebration of pumps, sandals, slippers & more by Linda O'Keefe

Rethinking Cultural Policy (Issues in Cultural and Media Studies) by Jim McGuigan

Toxic Sludge is good for you : Lies, damn lies, and the public relations industry by John Stauber

Swoosh : the Unauthorized story of Nike and the men who played there by J. B. Strasser & Laurie Beckland

Celebrity Style Guide by the editors of Teen People magazine

Discussion Questions
  If Hunter isn't sure that he likes his profession as a "cool hunter," explain why he continues to do it. What are some of the reasons that someone might keep working on a job that makes him/her uncomfortable?
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  The Jammers are renegade cool-types, acting out their mission in secret. How do they plan to attract consumers and maintain control over the giant corporations?
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  What do you think of the Jammers' goal to "end consumerism as we know it," and how might "consumerism" change under their control? How would you define consumerism?
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  How does Hunter explain the cool pyramid? How would you analyze the market?
[image: image4.png]


  Would you describe Hunter as "cynical?" How do you think his attitude toward life, others, and trends developed?
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  How would the story have been different if it was told from Jen's point of view?
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  Consider each of the main characters. What do they believe in? What are they willing to fight for? Do they change and develop throughout the story?
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  How do the characters complement one another and help in each other's development (or not)?
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  Who are you most like in the book, and why? In which category would you fall on the cool pyramid?
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  What do you think of the idea that "coolness" contributes to the ever-increasing divide between rich and poor?
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  What do you consider "cool" or "uncool?"
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  How do corporations and advertising agencies create "coolness?" Does this method make things cool? - How and why?
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  "Planned obsolescence" is a method used by agencies and corporations to establish a product on the market, make it popular, and then make it obsolete within a specific period of time. How often does this happen in popular culture? Discuss some examples of this.
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  What are some brand names that have always been popular? Why do some labels disappear quickly, and some seem to be able to stick around forever?
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  How does product placement in advertising work? How do companies use advertisements to sell their products? How do these companies especially market to children and teens?
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  Why do you think the author chose to tell this story?
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  If the story were real, what do you predict would happen next?
Related Resources
Cool hunters, trendspotters, & trendscouts:
A 1997 article from The New Yorker called "The Coolhunt."
www.gladwell.com/1997/1997_03_17_a_cool.htm or www.gladwell.com/pdf/coolhunt.pdf
What's a coolhunter? Find out a definition and some related terms.
http://www.wordspy.com/words/coolhunter.asp
Trend Guide
A global website that encourages a network of individuals to discuss changes in fashion and social trends, and the site describes itself as "the first virtual trendscout network to cover cultural and consumer information from around the world. Directly from the source."
http://www.trendguide.com
· http://www.ipl.org/div/subject/browse/ent28.00.00
A database of websites all dealing with trends and ever-changing styles, including:

· A 2006 article, "On the prowl for fashion," that's all about coolhunters and what they do. Includes an interview of a 25-year-old who goes out onto the street and "once she finds what she is looking for, she interviews and photographs her subject." Sound familiar?
http://www.mercatornet.com/index.php?option=com_content&task=view&id=271
· Become a Trendspotter for Teen People! Teen People uses real teens to find out what's popular, and teens themselves can contribute editorial material to the magazine's pages, interview celebrities, and report the coolest, newest trends.
http://www.teenpeople.com/teenpeople/article/0,22196,1023302,00.shtml
Programming Ideas
  Challenge your teens to photograph different trends/styles or other interesting things/people around town. Display these images in the library. Have a judging with a local photographer, photography teacher, etc.
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  Invent new trends and new products that will cause current trends to become obsolete! Create these trends by any means - build or create something, write a description or story, draw pictures - and provide an explanation of why this new idea/product will overtake another. Vote on the best/most plausible.
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  Collect examples of fashion trends that are "so yesterday." Create a collage and research how these trends came into and out of fashion.
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  Conduct a "so yesterday" fashion show with homemade fashions. Or conduct a fashion show of new trends! (i.e. "Project Runway")
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  Conduct a game show with questions about past and current fads, trends, and fashion styles. Offer mall gift certificates as a prize!
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  Jewelry-making or clothes-making projects. (For further resources, there should be a variety of books in your library within call numbers: 745.59; 646.4.)
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  Challenge teens to create a video montage (ala VH-1's "I Love the 80's," etc. decade shows) of past and current trends.
  Set up a teen program where you flash various advertisements - print, television, radio, internet - and discuss product placement, "selling" products and ideas, marketing to teens, etc. Watch clips of movies and discuss the same.
